
American Greetings Properties Teams Up with Noodlecat for 
“Month of Caring” in Celebration of Care Bears’  

30
th

 Anniversary  
 

Chef Jonathon Sawyer’s Noodlecat to Rebrand Restaurant “Noodlebear” for Month of 
July and Host Three Care Bears Themed Events in Support of the Cleveland Food Bank 

 
New York, NY (June 26, 2012) – In honor of the Care Bears’ 30th anniversary and their buzzed-

about return to television on The Hub TV Network, American Greetings Properties (AGP), the 

intellectual property and outbound licensing division of American Greetings Corporation (NYSE: 

AM), has partnered with renowned Chef Jonathon Sawyer’s Cleveland-based restaurant 

Noodlecat for a special “Month of Caring” initiative. For the month of July, Noodlecat will be 

going to the bears as the restaurant rebrands itself “Noodlebear” and hosts three Care Bears 

events in American Greetings’ hometown to help raise funds and awareness for the Cleveland 

Food Bank. The restaurant will feature newly-created “Noodlebear” signage and menus, Care 

Bears products and activities as well as a canned food drive. 

The month-long celebration will kick off on July 8th as Chef Jonathon Sawyer and his family will 

be joined by the cute and cuddly Care Bears for an afternoon of food and fun. From 2 p.m. to 3 

p.m., Chef Jonathon Sawyer will be giving a cooking demo event at “Noodlebear” by 

demonstrating how to make a veggie steam bun and teaching kids all about healthy eating. 

Following the demo, kids will have the opportunity to view an episode of the Care Bears’ new 

CG-animated television series “Care Bears: Welcome to Care-a-Lot” and meet a Care Bears 

costume character.  

The following Sunday, “Noodlebear” will host a “Care Bears Love to Share” event from 2pm to 

4pm which will feature a Care Bears-themed menu for kids including items such as Funshine 

and Harmony Bear Chicken Skewers, a Care Bears meet and greet, activities and a screening 

of the new Care Bears television series. The “Noodlebear” events will be open to the public and 

tickets are now being sold at noodlebearcooks.eventbrite.com for the July 8th event and 

noodlebearpopup.eventbrite.com for the July 15th event. A portion of ticket sales from both 

events will be donated to the Cleveland Food Bank. 

Noodlecat which is famous for its slurpalicious Japanese-American cuisine will conclude the 

“Month of Caring” with a build-your-own noodle bowl event with Chef Sawyer and the Care 

Bears on July 29th from 2 p.m. to 4 p.m. Through the Cleveland Food Bank, AGP and Noodlecat 

will invite underprivileged families to “Noodlebear” to learn about ingredients and healthy eating 

as well as to meet the Care Bears. Kids will have a variety of ingredients to choose from and 

Chef Sawyer will prepare a custom noodle creation for them.  

“We are very happy to be working with Jonathon Sawyer and Noodlecat to celebrate the Care 

Bears’ 30th anniversary while being able to give back to the Cleveland community,” said 

Gabrielle Oliff, vice president of brand and marketing for American Greetings Properties. “We 

are always looking for unique ways to bring exposure to our brands and feel that ‘Noodlebear’ is 

a perfect example of how we are able to creatively align ourselves with different partners.”  

https://outlookweb.invision.net/exchweb/bin/redir.asp?URL=http://noodlebearcooks.eventbrite.com
https://outlookweb.invision.net/exchweb/bin/redir.asp?URL=http://noodlebearpopup.eventbrite.com


Jonathon Sawyer, chef and owner of Noodlecat, added, “Noodlecat is super excited to partner 

with AGP for the celebration of this special Care Bears anniversary. Noodlebear will be a great 

opportunity to bring together the local community, show our support for the Cleveland Food 

Bank, and have some fun!” 

Upon their debut in 1982, Care Bears quickly became a global sensation, causing near riots as 

moms and dads vied to get their hands on the new characters. The Care Bears represent 

different emotions through endearing symbols on their tummies, called belly badges, and 

include Tenderheart Bear, Cheer Bear, Grumpy Bear, Share Bear, Harmony Bear and Funshine 

Bear. Over the past decade, the Care Bears have continued to connect with kids, tweens and 

parents with licensed products generating more than $2.8 billion in global sales since 2002. 

 

The new Care Bears television series called “Care Bears: Welcome to Care-a-Lot” debuted on 

June 2 on The Hub cable TV network and features everyone’s favorite bears in exciting new 

adventures along with the introduction of a new, younger addition to the group: the playfully 

curious Wonderheart Bear.  

 

For more information on the huggable world of the Care Bears, visit www.carebears.com and 

www.Facebook.com/CareBears. 

 

About American Greetings Corporation 

For more than 100 years, American Greetings Corporation (NYSE: AM) has been a creator and 

manufacturer of innovative social expression products that assist consumers in enhancing their 

relationships to create happiness, laughter and love.  The Company's major greeting card lines 

are American Greetings, Carlton Cards, Gibson, Recycled Paper Greetings and Papyrus, and 

other paper product offerings include DesignWare party goods and American Greetings and 

Plus Mark gift-wrap and boxed cards.  American Greetings also has one of the largest 

collections of electronic greetings on the Web, including cards available at 

AmericanGreetings.com through AG Interactive, Inc. (the Company's online division).  In 

addition to its product lines, American Greetings also creates and licenses popular character 

brands through the American Greetings Properties group.  Headquartered in Cleveland, Ohio, 

American Greetings generates annual revenue of approximately $1.7 billion, and its products 

can be found in retail outlets worldwide. For more information on the Company, visit 

http://corporate.americangreetings.com. 

 

About American Greetings Properties 

American Greetings Properties (AGP) is the intellectual property and outbound licensing division 

of American Greetings Corporation.  Built upon the successful re-launches of Care Bears and 

Strawberry Shortcake licensed products, which have garnered over $5 billion in retail sales 

worldwide combined since 2002, AGP develops multi-platform campaigns for its properties 

through digital media, entertainment, marketing and merchandising. In addition to Care Bears 

and Strawberry Shortcake, AGP's active classic brands include Holly Hobbie and Madballs, as 

well as new properties Twisted Whiskers, Maryoku Yummy and TinPo.  Children can experience 

AGP online at www.agkidzone.com. For more information on AGP, visit www.agpbrands.com 

 

http://www.facebook.com/CareBears
http://corporate.americangreetings.com/
http://www.agkidzone.com/
http://www.agpbrands.com/


 

About Noodlecat 

Noodlecat is a slurpalicious Japanese-American mash-up from the mind of chef Jonathon 

Sawyer. Inspired by authentic Japanese ramen worship and the reliable noodle houses in NYC, 

Noodlecat creates traditional Japanese flavors from the bounty of the Cuyahoga Valley. Our 

signature noodles are specially crafted by Ohio City Pasta, and include Tskumen Ramen, Mori 

Soba and Kyoto Udon. In addition to noodles, Noodlecat has a vast sake and rare tea selection. 

Chef Sawyer once again partnered with Jonathon Seeholzer, Jesse Sawyer, and Amelia Zatik 

Sawyer to open Noodlecat in Downtown Cleveland. Following the sustainable business 

practices of The Greenhouse Tavern, Noodlecat is also the second certified green restaurant in 

the state of Ohio. 

### 
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