
 

AG PROPERTIES EXPANDS STRAWBERRY SHORTCAKE LICENSING 
PROGRAM IN PARAGUAY WITH NEW DEALS AND RENEWALS 

ACROSS KEY CATEGORIES  
 

Additional Push in Argentina and Chile Expands AG Properties’ 
Presence in Latin America, Bringing Backpacks, Stationery, Toys and 

More to the Continent  
 
New York, NY (May 17, 2013) – Strawberry Shortcake™ continues to grow her presence in 
Paraguay as AG  Properties (AGP), the intellectual property and outbound licensing division of 
American Greetings Corporation (NYSE: AM), today announced several new licensing deals for 
the iconic brand in that region. The new deals, which include sporting goods, toys, board 
games, and musical instruments, were secured by AG Properties’ South American international 
licensing agent Exim Licensing. 
 
Fans of Strawberry Shortcake will be happy that the little redheaded girl, known as Frutillita™ in 
South America, will be lending her likeness to several fun and exciting new products in 
Paraguay that include skate and scooter kits from J&M and toy cameras, board games and 
musical instruments from Globo. Several existing licensees have extended their contracts as 
well. These include Nikken for musical mobiles, Chenson for backpacks and Azalea for 
stationery. 
 
“South America is an extremely popular region for Strawberry Shortcake – or as she’s called 
there, Frutillita - and we’re thrilled to bring fans an even bigger selection of products,” said Carla 
Silva, vice president of global licensing at AG Properties. "One thing we know is that no matter 
where moms live in the world, they enjoy sharing Strawberry Shortcake with their children.”  
 
In addition to Paraguay, partnerships in Chile and Argentina have also been renewed, bringing 
tea, cooking and food sets from Lionel, and a complete board game line from Ruibal to 
Argentina and toy cash registers, tents, ride-ons and ice cream makers among other ancillary 
toy products from Ansaldo in Chile. 
 
Strawberry Shortcake debuted in 1980 as a line of social expressions products, as well as toys, 
videos, games, crafts and books.  The character quickly catapulted from being a little girl with a 
mop of red yarn curls into superstardom. Now a whole new generation of young girls and their 
moms are rediscovering the freckle face little girl. Strawberry Shortcake is currently the star of 
her own television series, Strawberry Shortcake: Berry Bitty Adventures, which is one of the 
highest rated programs on The Hub television network for girls ages 2-5 in the US and is 
broadcast across Latin America on Disney Junior.   
 
For more information on Strawberry Shortcake, visit www.strawberryshortcake.com or 
www.facebook.com/StrawberryShortcake. 
 
 
 

http://www.strawberryshortcake.com/
http://www.facebook.com/StrawberryShortcake


About American Greetings Corporation 
 
For more than 100 years, American Greetings Corporation (NYSE: AM) has been a creator and 
manufacturer of innovative social expression products that assist consumers in enhancing their 
relationships to create happiness, laughter and love.  The Company's major greeting card lines 
are American Greetings, Carlton Cards, Gibson, Recycled Paper Greetings and Papyrus, and 
other paper product offerings include DesignWare party goods and American Greetings and 
Plus Mark gift-wrap and boxed cards.  American Greetings also has one of the largest 
collections of greetings on the Web, including greeting cards available at Cardstore.com and 
electronic greeting cards available at AmericanGreetings.com.  In addition to its product lines, 
American Greetings also creates and licenses popular character brands through the AG 
Properties group.  Headquartered in Cleveland, Ohio, American Greetings generates annual 
revenue of approximately $1.9 billion, and its products can be found in retail outlets worldwide.  
For more information on the Company, visit http://corporate.americangreetings.com.  

About AG Properties 

AG Properties (AGP) is the intellectual property and outbound licensing division of American 

Greetings Corporation.  Built upon the successful re-launches of Care Bears and Strawberry 

Shortcake licensed products, which have garnered over $5 billion in retail sales worldwide 

combined since 2002, AGP develops multi-platform campaigns for its properties through digital 

media, entertainment, marketing and merchandising.  In addition to Care Bears and Strawberry 

Shortcake, AGP's active classic brands include Holly Hobbie and Madballs, as well as new 

properties Twisted Whiskers, Maryoku Yummy and TinPo.  Children can experience AGP online 

at www.agkidzone.com. For more information on AGP, visit www.agpbrands.com 

About Exim Licensing Group  

Exim is a Marketing Organization exploring 360° opportunities involving Licensing, Promotions, 

Merchandising, Entertainment, TV & Stage Shows Productions, covering the entire Latin 

America region. As a regional player with 30 years of experience, the group has 15 offices 

across the region with + 300 local executives and employees with great knowledge and 

expertise in the different markets. Controlled and managed by Exim Headquarters, based out of 

Miami, the network has strict guidelines and business procedures to ensure highest level of 

quality in our services. 
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