
 

AG PROPERTIES LAUNCHES CARE BEARS™ FRANCHISE  

IN CHINA WITH APPAREL AND ACCESSORIES DEALS  
 

New Agreements with MINDStyle and B&AB Limited Establish Retail 
Footprint in Key Territory  

 
New York, NY (August 26, 2013) – AG Properties (AGP), the intellectual property and outbound 

licensing division of American Greetings Corporation, is breaking ground in China with the 

announcement of its first licensing deals for the Care Bears™ franchise in the territory. The 

agreements with MINDStyle and B&AB Limited mark a bold step into the territory providing AGP 

with a retail footprint that will introduce the franchise into the market through a range of apparel 

and accessories. The agreements, brokered by Medialink, will also usher in Care Bears 

fashions to the Philippines, Thailand, India, and South Korea.  

 

MINDStyle, one of the top pop culture licensees in China, will focus on using local artwork, 

environments and patterns to create apparel, accessories, gift, and novelty lines that suit the 

local taste while introducing the Care Bears in a culturally accessible fashion. The strategy will 

initially target teens and adults across department and specialty stores.  B&AB Limited will 

introduce a direct-to-retail line of apparel and fashion accessories in more than 70 of its stores 

in China, Hong Kong, and Macau.  

 

“China is a priority market for our team, and we’ve selected the right partners to create our 

brand recognition,” said Carla Silva, vice president of global licensing for AG Properties. “This is 

a long-term strategy for us, and we’re looking to grow the Care Bears franchise significantly in 

the years to come.” 

  

Upon their debut in 1982, Care Bears quickly became a global sensation, causing near riots as 

moms and dads vied to get their hands on the new characters. The Care Bears represent 

different emotions through endearing symbols on their tummies, called belly badges, and 

include Tenderheart Bear, Cheer Bear, Grumpy Bear, Share Bear, Harmony Bear and Funshine 

Bear. Over the past decade, the Care Bears have continued to connect with kids, tweens and 

parents with licensed products. The new television series “Care Bears: Welcome to Care-a-Lot” 

is currently airing on The Hub cable TV network and features everyone’s favorite bears in 

exciting new adventures. 

 

For more information on the huggable world of the Care Bears, visit www.carebears.com and 

www.Facebook.com/CareBears. 
 

About American Greetings Corporation 
 
For more than 100 years, American Greetings Corporation has been a creator and 
manufacturer of innovative social expression products that assist consumers in enhancing their 

http://www.carebears.com/
http://www.facebook.com/CareBears


relationships to create happiness, laughter and love.  The Company's major greeting card lines 
are American Greetings, Carlton Cards, Gibson, Recycled Paper Greetings and Papyrus, and 
other paper product offerings include DesignWare party goods and American Greetings and 
Plus Mark gift-wrap and boxed cards.  American Greetings also has one of the largest 
collections of greetings on the Web, including greeting cards available at Cardstore.com and 
electronic greeting cards available at AmericanGreetings.com.  In addition to its product lines, 
American Greetings also creates and licenses popular character brands through the AG 
Properties group.  Headquartered in Cleveland, Ohio, American Greetings generates annual 
revenue of approximately $1.9 billion, and its products can be found in retail outlets worldwide.  
For more information on the Company, visit http://corporate.americangreetings.com.  

About AG Properties 

AG Properties (AGP) is the intellectual property and outbound licensing division of American 

Greetings Corporation.  Built upon the successful re-launches of Care Bears and Strawberry 

Shortcake licensed products, which have garnered over $5 billion in retail sales worldwide 

combined since 2002, AGP develops multi-platform campaigns for its properties through digital 

media, entertainment, marketing and merchandising.  In addition to Care Bears and Strawberry 

Shortcake, AGP's active classic brands include Holly Hobbie and Madballs, as well as new 

properties Boofle, Packages from Planet X and Twisted Whiskers.  Children can experience 

AGP online at www.agkidzone.com. For more information on AGP, visit www.agpbrands.com 

 

About Medialink Group  

Established in March 1994, Medialink Group has developed a highly diversified business scope 

that covers program distribution and licensing. Medialink acts as a communication bridge 

between licensees and licensors with reports submitted constantly to the licensors. Since its 

establishment, Medialink has been dedicated to introducing the most popular animated 

characters, TV programs and animation series from various countries to diversify markets 

around Asia. For more information, visit http://www.medialink.com.hk. 
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