STRAWBERRY SHORTCAKETM AND FRIENDS PARTNER WITH PRODUCE FOR BETTER HEALTH TO CELEBRATE FRUITS & VEGGIES—MORE MATTERS® MONTH
Cleveland, OH (September 1, 2009) – This September the iconic Strawberry Shortcake TM and her friends, will be sweeter than ever as Fruits & Veggies—More Matters® month is celebrated across the nation. As part of a year-long partnership with Produce for Better Health Foundation (PBH), American Greetings Properties and its global licensing agent Cookie Jar Entertainment will be working together to increase children’s consumption of fruit. 

As characters that little girls love and moms trust, Strawberry Shortcake and friends will make healthy eating fun for kids. To celebrate September as National Fruits & Veggies—More Matters month, a free e-card featuring Strawberry Shortcake’s fruit-forward makeover will be available on www.americangreetings.com. PBH is working with retailers nationwide to distribute nutritional information about fruits and vegetables featuring Strawberry Shortcake as well as columns for in-store newsletters and magazines, ad circulars, recipe cards, signage appearing in the produce and frozen foods departments and activity booklets. As the partnership continues, another month-long promotion will take place in May 2010 when National Strawberry Month is commemorated.
“Strawberry Shortcake and Produce for Better Health Foundation are a natural partnership, because the classic, evergreen property has a fresh, new look and world based on fruit,” said Matt Schweitzer, Brand Manager at American Greetings Properties. “We are excited for Strawberry Shortcake to promote such a positive message about children’s healthy eating habits and the consumption of fruits and vegetables.”
With American Greetings’ new fruit-forward makeover, Strawberry Shortcake and her friends now prefer real fruit to fruit-flavored desserts. Besides Strawberry Shortcake, fruits are used in her friends’ names such as Blueberry Muffin, Raspberry Torte, Orange Blossom, Lemon Meringue, and Plum Pudding. Strawberry Shortcake and her friends also run their own shops including Strawberry Shortcake’s Berry Café where she serves up smoothies and treats that include the berry best fruit. 
PBH’s websites will feature new Strawberry Shortcake imagery over the entire year and Strawberry Shortcake themed kid-friendly (and healthy!) recipes will be featured in the “get kids involved” section of www.fruitsandveggiesmorematters.org and on www.foodchamps.org. A Strawberry Shortcake activity book similar to PBH’s “Take your Child to the Supermarket” kit will also be available. The Fruits & Veggies—More Matters logo and a link to www.fruitsandveggiesmorematters.org will appear on the websites www.strawberryshortcake.com and www.americangreetings.com. 

Strawberry Shortcake has generated more than $3 billion in worldwide retail sales since its relaunch in 2002 and is building on this success with a new toy line created by global master toy licensee Hasbro that was released in August. A new CGI DVD movie release, The Strawberry Shortcake Movie: Sky’s the Limit, from Fox Home Entertainment will also debut on September 15th. This iconic brand continues to resonate with licensees across all categories and is a favorite for little girls (and their moms!) everywhere. 
# # #

About Produce for Better Health Foundation

Produce for Better Health Foundation (PBH) is a non-profit 501 (c) (3) consumer education foundation whose purpose is to motivate more people to eat more fruits and vegetables to improve public health. PBH is a member and co-chair of the National Fruit & Vegetable Alliance (NFVA), consisting of government agencies, non-profit organizations, and industry working to collaboratively and synergistically achieve increased nationwide access and demand for all forms off fruits and vegetables for improved public health. This vision of the NFVA is a nation in which half of the foods Americans eat are fruits and vegetables. Fruits & Veggies—More Matters is the nation’s largest public-private, fruit and vegetable nutrition education initiative with Fruit and Vegetable Nutrition Coordinators in each state, territory and the military.

PBH’s mission is to lead people to eat more fruits and vegetables because it matters for their better health. The foundation achieves success though industry and government collaboration, and a variety of marketing and nutrition education programs. To learn more, visit www.pbhfoundation.org and www.fruitsandveggiesmorematters.org.  

About American Greetings Corporation
For more than 100 years, American Greetings Corporation (NYSE: AM) has been a manufacturer and retailer of innovative social expression products that assist consumers in enhancing their relationships. The Company's major greeting card brands are American Greetings, Carlton Cards, Gibson, Recycled Paper Greetings and Papyrus, and other paper product offerings include DesignWare party goods, American Greetings and Plus Mark gift-wrap and boxed cards. American Greetings also has the largest collection of electronic greetings on the Web, including cards available at AmericanGreetings.com through AG Interactive, Inc. (the Company's online division). AG Interactive also offers digital photo sharing and personal publishing at PhotoWorks.com and Webshots.com and a one-stop source for online graphics and animations at Kiwee.com. In addition to its product lines, American Greetings also creates and licenses popular character brands through the American Greetings Properties group. Headquartered in Cleveland, Ohio, American Greetings generates annual revenue of approximately $1.7 billion, and its products can be found in retail outlets domestically and worldwide. For more information on the Company, visit http://corporate.americangreetings.com.

About Cookie Jar Group
The Cookie Jar Group is a Canada-based global children's entertainment and education company dedicated to excellence. Through Cookie Jar Entertainment, the company is a leader in the creation, production, marketing and licensing of evergreen character brands that appeal to kids and families worldwide. Cookie Jar Entertainment's library of nearly 6,000 half-hour episodes features some of the world's most recognizable brands, including "Strawberry Shortcake", "Caillou", "Inspector Gadget", "The Doodlebops ", "Arthur" and "Johnny Test". The company owns non-character based brands for licensing such as Mommy & Me. Through its pan-European subsidiary, the full-service licensing agency Copyright Promotions Licensing Group, Cookie Jar represents numerous third-party iconic brands. Cookie Jar Group also has a one-third interest in international children's television channel Kidsco. Cookie Jar Education, based in Greensboro, North Carolina, is one of North America's largest providers of supplemental education materials, reaching nearly 2,000 teachers across the United States, through the Carson-Dellosa and HighReach Learning brands.

www.cookiejarentertainment.com
