
Strawberry Shortcake says “Bonjour” to Paris Fashion Week with 
Dolls Dressed in Clothes by Acclaimed French Designers  

 
Dolls to be Auctioned with all Proceeds Donated to the Ce Ke du Bonheur 

Organization that Offers Support to Hospitalized Children 
 

New York, NY (September 24, 2012) – American Greetings Properties (AGP), the intellectual 
property and outbound licensing division of American Greetings Corporation (NYSE: AM), has 
partnered with several acclaimed French fashion designers to create unique outfits for 
Strawberry Shortcake dolls. The dolls will be showcased at l’Ecole de la Chambre Syndicale 
de la Couture (the School of the Union Chamber of Couture) during Paris Fashion Week taking 
place September 25 through October 12 and then auctioned off with the proceeds going to Ce 
Ke du Bonheur, a charity that focuses on improving the quality of life of hospitalized children 
and adolescents throughout France. The deal was inked by CPLG, which serves as licensing 
agent for AGP in France. 
 
Strawberry Shortcake, who is known in France as Charlotte aux Fraises, is beloved by little girls 
all over the world. In advance of Paris Fashion week, dolls were sent to more than a dozen 
designers. These designers were asked to style and design an outfit for Strawberry Shortcake 
which will then be auctioned off as part of a festive brunch on October 14th. All proceeds from 
the auction will be donated to the Ce Ke du Bonheur association, a new charity that AGP and 
CPLG are working with for Strawberry Shortcake. Participating designers include Sonia Rykiel, 
Stella Cadente, Cacharel, Antik Batik, Fifi Chachnil and Nathalie Garcon. In addition, other well-
known French personalities are sponsors of the cause including famed actress Leila Bekhti, 
television personality Valerie Damidot, and Sonia Rolland, president of the association of 
Maisha Africa and former Miss France 2000. 
 
“Ce Ke du Bonheur is a wonderful organization and we’re thrilled to be able to contribute to its 
cause of helping children in need,” said Carla Silva vice president of global licensing for 
American Greetings Properties. “It is also exciting to bring Strawberry Shortcake to Paris 
Fashion Week, where she’ll take her place among the most stylish women in the world.” 
 
“The mission of our organization is to help improve the lives of hospitalized children in France,” 
said Helene Sy, President of Ce Ke Du Bonheur.  “By partnering with Strawberry Shortcake 
during Paris Fashion Week, we will be able to secure even more attention for the cause and 
raise much needed funds to support it.” 
 
Strawberry Shortcake debuted in 1980 as a line of social expressions products, as well as toys, 
videos, games, crafts and books. The character quickly catapulted from being a little girl with a 
mop of red yarn curls into superstardom. Since 2002 the property generated more than $4 
billion in worldwide retail sales and sold 5 million small dolls. Now a whole new generation of 
young girls and their moms are rediscovering the freckle face little girl. Strawberry Shortcake is 
currently the star of her own television series, Strawberry Shortcake’s Berry Bitty Adventures, 
which is one of the highest rated programs on The Hub television network for girls ages 2-5.  
 
For more information on Strawberry Shortcake, visit www.strawberryshortcake.com or 
www.facebook.com/StrawberryShortcake. 
 
 
 

http://www.strawberryshortcake.com/
http://www.facebook.com/StrawberryShortcake


About American Greetings Corporation 
For more than 100 years, American Greetings Corporation (NYSE: AM) has been a creator and 
manufacturer of innovative social expression products that assist consumers in enhancing their 
relationships to create happiness, laughter and love.  The Company's major greeting card lines 
are American Greetings, Carlton Cards, Gibson, Recycled Paper Greetings and Papyrus, and 
other paper product offerings include DesignWare party goods and American Greetings and 
Plus Mark gift-wrap and boxed cards.  American Greetings also has one of the largest 
collections of electronic greetings on the Web, including cards available at 
AmericanGreetings.com through AG Interactive, Inc. (the Company's online division).  In 
addition to its product lines, American Greetings also creates and licenses popular character 
brands through the American Greetings Properties group.  Headquartered in Cleveland, Ohio, 
American Greetings generates annual revenue of approximately $1.7 billion, and its products 
can be found in retail outlets worldwide. For more information on the Company, visit 
http://corporate.americangreetings.com. 
 
About American Greetings Properties 
American Greetings Properties (AGP) is the intellectual property and outbound licensing division 
of American Greetings Corporation.  Built upon the successful re-launches of Care Bears and 
Strawberry Shortcake licensed products, which have garnered over $5 billion in retail sales 
worldwide combined since 2002, AGP develops multi-platform campaigns for its properties 
through digital media, entertainment, marketing and merchandising.  In addition to Care Bears 
and Strawberry Shortcake, AGP's active classic brands include Holly Hobbie and Madballs, as 
well as new properties Twisted Whiskers, Maryoku Yummy and TinPo.  Children can experience 
AGP online at www.agkidzone.com. For more information on AGP, visit www.agpbrands.com. 
 
About Ce Ke Du Bonheur 
Founded in early 2003, the dynamic association Ce Ke Du Bonheur deploys all its energy  to 
improving the quality of life of hospitalized children and adolescents. Generating support from 
many entertainment and sports personalities and creating spaces for artistic initiation, Ce Ke Du 
Bonheur helps maintain social ties and combats the struggle against the isolation associated 
with  difficult hospital environments. Omar Sy and Fred Testot are sponsors of the association 
and Leila Bekhti, is one of the godmothers. 
 
About CPLG 
Copyright Promotions Licensing Group Ltd was founded in 1974 and is Europe's leading 
licensing agency, with offices in seven major European cities. CPLG has recently expanded its 
global reach and now has offices in the US, Canada, Japan and South Korea. CPLG has a 
comprehensive portfolio of entertainment, design and sports rights averaging 2,000 licenses 
annually across all territories. In 2008 it is estimated that CPLG licensees generated in excess 
of £1.8b in retail sales. 
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