
 
Retail Promotion for Strawberry Shortcake in SEARS Mexico 

Girls take home exclusive Rosita Fresita scented bracelet 
 
New York, NY (March 6, 2012) -- American Greetings Properties (AGP), the intellectual property and 
outbound licensing division of American Greetings Corporation (NYSE: AM), along with the global 
licensing agent Cookie Jar Entertainment, and licensing agent Exim Mexico, today announced the 
successful completion of a Strawberry Shortcake™ (known as “Rosita Fresita” in Mexico) holiday 
promotion at SEARS. Customers received an exclusive Rosita Fresita scented bracelet with the purchase 
of selected items from Hasbro, Union Kids, Alta Tecnología en Mochilas S.A. de C.V. (ATM), Grupo 
Bestway S.A. de C.V., PIC, and Tycoon. 
 
Nearly 10,000 bracelets were distributed at five different SEARS store locations, including Satelite, 
Perisur, Universidad, Interlomas, and Polanco. To round out the program, Rosita Fresita took part in 
several meet and greets at SEARS, in addition to a QR code promotion which led consumers to a 
promotional website with branded games and activities. Fans could also enter to win one of five Rosita 
Fresita prize packages by writing her a letter. The rest of the Berry Bitty City characters selected the 
winners and Rosita Fresita hand delivered the prizes.  
 
“The success of this promotion is truly a demonstration of little girls’ love for Strawberry Shortcake,” says 
Carla Silva, vice president of global licensing at AGP. “We had a lot of fun and enjoyed working with all of 
our great partners to create an event that would really excite our fans and showcase all of the amazing 
product that’s available.” 
 
Participating partners included: 

 Hasbro – Toys 

 Union Kids – Apparel including dresses, leggings, t-shirts and light up shirts 

 ATM – Rosita Fresita backpacks were eligible for this promotion. In addition, ATM will have a line 
of Rosita Fresita rainwear, including plastic hats, umbrellas, and ponchos that will be available 
this spring. 

 Grupo Bestway – girls accessories, including bags, gift bags, gift boxes, pencil cases, and tins 

 PIC – children’s pajamas  

 Tycoon – Berry Bitty Adventures Season 1 and Sky’s the Limit on DVD 
 
Strawberry Shortcake debuted in 1980 as a line of social expressions, toys, videos, games, crafts and 
books.  The character quickly catapulted from being a little girl with a mop of red yarn curls into 
superstardom. Now a whole new generation of young girls and their moms are rediscovering the freckle 
face little girl. For more information on Rosita Fresita, visit http://www.rositafresita.com.mx/ 
 
About American Greetings Properties 
American Greetings Properties (AGP) is the intellectual property and outbound licensing division of 
American Greetings Corporation. Built upon the successful re-launches of Care Bears and Strawberry 
Shortcake licensed products, which have garnered over $5 billion in retail sales worldwide combined 
since 2002, AGP develops multi-platform campaigns for its properties through digital media, 
entertainment, marketing and merchandising. In addition to Care Bears and Strawberry Shortcake, AGP's 
active classic brands include Holly Hobbie and Madballs, as well as new properties Twisted Whiskers, 
Maryoku Yummy and TinPo. Children can experience AGP online at www.agkidzone.com. For more 
information on AGP, visit www.agpbrands.com. 
 
About American Greetings Corporation 
For more than 100 years, American Greetings Corporation (NYSE: AM) has been a creator and 
manufacturer of innovative social expression products that assist consumers in enhancing their 
relationships to create happiness, laughter and love.  The Company's major greeting card lines are 
American Greetings, Carlton Cards, Gibson, Recycled Paper Greetings and Papyrus, and other paper 
product offerings include DesignWare party goods and American Greetings and Plus Mark gift-wrap and 
boxed cards.  American Greetings also has one of the largest collections of greetings on the Web, 

http://www.rositafresita.com.mx/
http://www.agpbrands.com/


including greeting cards available at Cardstore.com and electronic greeting cards available at 
AmericanGreetings.com.  In addition to its product lines, American Greetings also creates and licenses 
popular character brands through the American Greetings Properties group.  Headquartered in 
Cleveland, Ohio, American Greetings generates annual revenue of approximately $1.6 billion, and its 
products can be found in retail outlets worldwide.  For more information on the Company, visit 
http://corporate.americangreetings.com.  
 
About Cookie Jar Entertainment 
The Cookie Jar Group of Companies is one of the world's leading independent entertainment and 
consumer products companies with offices around the globe. Cookie Jar Entertainment is a leader in the 
creation, production and marketing of animated and live-action programming. Its library of nearly 6,000 
half-hour episodes of television features some of the world's most recognizable series including Caillou, 
Inspector Gadget, The Doodlebops and Johnny Test. The company controls Cookie Jar TV, the weekend 
morning block on CBS, and has a one-third interest in international children's television channel KidsCo. 
Cookie Jar Entertainment's Jaroo.com is the premiere web video destination for kids with the largest 
independent selection of full-length children's TV series and movies online. Copyright Promotions 
Licensing Group, (CPLG) Cookie Jar's full-service international licensing agency, represents numerous 
entertainment, sport and design brands such as Strawberry Shortcake, Richard Scarry, St. Andrews 
Links, and Skelanimals.  For more information, please visit www.cjar.com. 
 
About Exim Licensing Group 
EXIM is an organization dedicated to licensing, promotions and the distribution of products associated 
with the entertainment world. With 14 offices and 3 divisions managed by local partners in each operating 
country, EXIM has created a Latin-American network, guaranteeing its clients the highest quality of 
service developing sophisticated regional strategies and executing them locally. Not only licensing and 
promotions is what EXIM is about, it has also become leader in two very important fields which converge 
in one whole event, the awareness created though licensing and the closeness between the consumer 
and its favorite characters: Live Shows and Mobile Content. EXIM’s mission is to provide marketing 
solutions as well as profitable promotions through a diversity of tools for our consumer product clients and 
their ad agencies. Being familiar with the complexity of our industry, EXIM introduces a license in a 
culture itself to be adopted by the consumer as part of their lives. 
Additional information is available at www.eximlicensing.com 
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