
Strawberry Shortcake™ Becomes Sweet Success in Brazil with 
Several New Licensing Partners 

 

American Greetings Properties Expands Licensing Program in Brazil with New Product 

Categories Including Costumes, Hair Accessories, Candy, Housewares and Nail Polish 

 

Strawberry Shortcake Also Blooms Across the Caribbean, Central America and  

South America with New Perfume Deal 

 

New York, NY (October 18, 2012) – American Greetings Properties (AGP), the intellectual 

property and outbound licensing division of American Greetings Corporation (NYSE: AM), and 

Exim Licensing Group, AGP’s international licensing agent for Brazil, announced today 

several new merchandising partners for the Strawberry Shortcake brand. The deals cover a 

vast range of products that will help further establish Strawberry Shortcake as one of the most 

popular properties in Brazil.  

 

Brazil is one of Strawberry Shortcake’s top international markets with over 50 licensees in all 

major categories. The new licensees for Strawberry Shortcake, who is known as Moranguinho 

in Brazil, include Rubies do Brasil (Costumes and accessories), Stock 25 (Hair accessories), 

Arcor do Brasil (Candy), Climaco Comercio (Nail polish) and Plasutil Industria 

(Housewares). In addition to the new deals, AGP and Exim renewed contracts with several 

major licensees in Brazil including Editora Alto Astral (Publishing) and Foroni (American 

Greetings core product and stationery products).   

 

“Brazil continues to be one of the most important markets for Strawberry Shortcake with some 

of her most loyal fans,” said Carla Silva, vice president of global licensing for American 

Greetings Properties. “Strawberry Shortcake is globally recognized as a popular icon for 

children, and we are looking forward to further expanding her presence in South America with 

these exciting new products.”   

 

In addition to its expansion across Brazil, AGP and Exim have signed a regional deal with 

Marmol & Sons (Perfume) for Strawberry Shortcake in the Caribbean, Central America, Peru, 

Venezuela, Ecuador, Uruguay, Colombia and Chile. 

 

Strawberry Shortcake debuted in 1980 as a line of social expressions products, as well as toys, 

videos, games, crafts and books.  The character quickly catapulted from being a little girl with a 

mop of red yarn curls into superstardom. Since 2002 the property generated more than $4 

billion in worldwide retail sales and sold 5 million small dolls. Now a whole new generation of 

young girls and their moms are rediscovering the freckle face little girl. Strawberry Shortcake is 

currently the star of her own television series, Strawberry Shortcake: Berry Bitty Adventures, 

which is one of the highest rated programs on The Hub television network for girls ages 2-5.  

 

 

 



About American Greetings Corporation 

For more than 100 years, American Greetings Corporation (NYSE: AM) has been a creator and 

manufacturer of innovative social expression products that assist consumers in enhancing their 

relationships to create happiness, laughter and love.  The Company's major greeting card lines 

are American Greetings, Carlton Cards, Gibson, Recycled Paper Greetings and Papyrus, and 

other paper product offerings include DesignWare party goods and American Greetings and 

Plus Mark gift-wrap and boxed cards.  American Greetings also has one of the largest 

collections of electronic greetings on the Web, including cards available at 

AmericanGreetings.com through AG Interactive, Inc. (the Company's online division).  In 

addition to its product lines, American Greetings also creates and licenses popular character 

brands through the American Greetings Properties group.  Headquartered in Cleveland, Ohio, 

American Greetings generates annual revenue of approximately $1.7 billion, and its products 

can be found in retail outlets worldwide. For more information on the Company, visit 

http://corporate.americangreetings.com. 

 

About American Greetings Properties 

American Greetings Properties (AGP) is the intellectual property and outbound licensing division 

of American Greetings Corporation.  Built upon the successful re-launches of Care Bears and 

Strawberry Shortcake licensed products, which have garnered over $5 billion in retail sales 

worldwide combined since 2002, AGP develops multi-platform campaigns for its properties 

through digital media, entertainment, marketing and merchandising.  In addition to Care Bears 

and Strawberry Shortcake, AGP's active classic brands include Holly Hobbie and Madballs, as 

well as new properties Twisted Whiskers, Maryoku Yummy and TinPo.  Children can experience 

AGP online at www.agkidzone.com. For more information on AGP, visit www.agpbrands.com. 

 

About Exim Licensing Group 

EXIM is a marketing organization exploring 360° opportunities involving Licensing, Promotions, 

Merchandising, Entertainment, TV & Stage Shows Productions, covering the entire Latin 

America region. With 30 years of experience and 15 offices across the region, EXIM has 

created a Latin-American network, guaranteeing its clients the highest quality of service 

developing sophisticated regional strategies and executing them locally. Controlled and 

managed by Exim Headquarters, based out of Miami, the network has strict guidelines and 

business procedures to ensure highest level of quality in our services. EXIM’s mission is to 

provide marketing solutions as well as profitable promotions through a diversity of tools for our 

consumer product clients and their ad agencies. Additional information is available at 

www.eximlicensing.com. 
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